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it's time to show the value of
performance marketing in time of
crisis
Performance Marketing Diamonds CEE 2021
is the international contest focused on the
areas of performance marketing and
affiliation. Performance Marketing Diamonds
is an opportunity for companies from the CEE
region to show their activities outside the
country.
Internationality is particularly important in
the competition because it is a chance for
companies from the CEE region to present
themselves outside the country, conduct
performance marketing activities and prove
their effectiveness. Applications are accepted

The third edition of Performance Marketing
Dimonds is to show the best Retail and ecommerce campaign. We are also to connect
advertisers and publishers of all sizes from
the whole CEE area. Once again we will be
recognising the performance marketing work
from accross the Europe and awarding the
best. The ceremony offers the best
networking for advertisers, agencies,
publishers and clients. We also invite the
Ecommerce Europe members to join the
contest. Let’s create together the
Performance Marketing
Dimonds CEE landscape.

only in English.
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TERMS

PATRYCJA
SASS-STANISZEWSKA
PRESIDENT

CATEGORIES
2021

REGULAR
THE MOST EFFECTIVE
PAID SOCIAL MEDIA
CAMPAIGN

THE INTEGRATED
CAMPAIGN OF THE
YEAR

THE MOST EFFECTIVE
SEM CAMPAIGN

THE MOST EFFECTIVE
MOBILE CAMPAIGN

THE MOST EFFECTIVE
AFFILIATE PROGRAM

THE MOST EFFECTIVE
USE OF DATA

THE MOST EFFECTIVE
SALES CAMPAIGN

THE MOST EFFECTIVE
LEAD GENERATION
CAMPAIGN

THE MOST EFFECTIVE
VIDEO CAMPAIGN

THE MOST EFFECTIVE
USE OF INFLUENCER
MARKETING IN
PERFORMANCE

NEW IN 2021

OPEN CATEGORY

NEW IN 2021

PERFORMANCE
CREATIVITY IN
CRISIS

MAIN
PERFORMANCE/AFFILIATE
AGENCY OF THE YEAR
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PERFORMANCE
TECHNOLOGY OF THE YEAR

TERMS

JURY 2021

Magdalena Grablewska
Marketing Manager,
PRZELEWY24

Tim Lomborg
Managing Director
Eastern Europe, AWIN

Michał Pachnik
Head of Ecommerce
Campaigns & Mobile app,
CCC

Łukasz Woźnica
Business Development
Director, APIFONICA

Wojciech KozŁowski
Marketing Director,
DECATHLON

Artur Malinowski
Digital Marketing Division
Director, EMPIK

Wojciech Tomaszewski
Chief Marketing & Ecommerce Officer,
ANSWEAR.COM

Łukasz Szymula
Country Manager
CEE & Poland
TRADEDOUBLER

WWW
Tomasz Osman
Vice President,
SAVICKI

Paulina Wojczyńska
Project Director
CHAMBER OF DIGITAL
ECONOMY

Wojciech Włodarczyk
Head of Programmatic & Display,
eobuwie.pl

HOW SEE PERFORMANCE
MARKETING OUR JURY
MEMBERS?
WHAT IS THE VALUE OF
THIS MARKETING AREA
DURING COVID-19
PANDEMIC?
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JURY
COMMENTS

JURY COMMENTS

WOJCIECH
KOZŁOWSKI

MARKETING DIRECTOR,
DECATHLON

MICHAŁ
PACHNIK

HEAD OF ECOMMERCE
CAMPAIGNS & MOBILE
APP, CCC
Performance marketing is one of the pillars
of any business. It is the base of our

This is the part of the activities where we can
associate business results with a specific
marketing campaign, and it is impossible not to
like this part of our work. Direct measurement
of efficiency, precise determination of the return
rate on investment is precisely performance
marketing. Sometimes I regret that not all
communication activities can be as well
parameterized as those in the area of digital
performance.
The pandemic undoubtedly increases the role of
performance marketing in all marketing
activities, due to the change in consumer
purchasing behaviour, which focuses more on
online than ever before. Secondly, due to the
additional efficiency pressure that the market's
uncertainty put on the marketing departments.

advertising activities, which constitute a
security cushion for the profitability of
companies' marketing communication.
Entities and teams that efficiently implement
the strategy in this area quickly gain an
advantage over the competitors.
The role of performance marketing during
the pandemic has gained even more force.
The adage that "half of the money spent on
advertising is wasted away" is often touched
upon, but the problem is, we don't know
exactly which half. In performance
marketing, everything is clear and countable.
Here we know exactly how our advertising
activities pay off by obtaining specific
revenues for the company. Thus, during such
a difficult time for many businesses as the
pandemic, well-conducted performance
marketing can help them get through.

JURY COMMENTS

WOJCIECH
TOMASZEWSKI

CHIEF MARKETING & ECOMMERCE OFFICER,
ANSWEAR.COM

ŁUKASZ
WOŹNICA

BUSINESS DEVELOPMENT
DIRECTOR, APIFONICA

Performance Marketing is a crucial operating
model. Skilful scaling of the business in terms
Performance marketing is required for every e-

of user acquisition costs is essential for a

commerce. In marketing nothing is black and white

responsible organization. Refined models of

and I also see the weaknesses of this marketing

activating partners on the built image allow

branch, but I strongly appreciate its dynamic

us to rationally build the range of the

development, constant innovation and creation of
new tools, the possibility of an almost immediate and
large return on investment and in-depth analytics,
which is one of the greatest classic marketing pain.
The pandemic strongly intensified the development of
the e-commerce industry. It is natural that Internet
advertising, including performance advertising has
gained importance once again. As I always try to look

company's operations while maintaining
control over the budget, which is crucial in
understanding business development.
During the pandemic, the role of Performance
Marketing increased in the activities of
companies. The limited possibility of direct
activation caused pressure to transfer the

at at least two sides of the same coin, I would like to

action to digital and change companies'

point out that what is good for performance

approach in this area. The drop in revenues

marketing agencies or companies dealing in the

encouraged organizations to take greater care

development of platforms and performance tools is

of costs, which resulted in a more significant

not necessarily good for the e-shops. The increased

share of Performance Marketing in marketing

number of competitors and the increased demand

departments' activities due to the measurable

for online advertising with maintaining the supply of

effect of marketing campaigns. I think this

space and users, means one - higher prices.

trend will continue.

JURY COMMENTS

ARTUR
MALINOWSKI

MAGDALENA
GRABLEWSKA
MARKETING MANAGER,
PRZELEWY24

DIGITAL MARKETING
DIVISION DIRECTOR,
EMPIK

Performance marketing allowed us not only
The common understanding of Performance
Marketing as media activities is accounted for
the effect of the "90's ". In today's world, the
entirety of the brand's activities aims to
maximise the goals set. From analytics to
creations. Of course, digital activities are still the
engine of this "performance", and the fuel "data."
"Coronamarketing" appreciates the role of
performance even more. Given the revision of
the number of marketing budgets, and often
painful decisions related to it, marketers often
look at the performance measures (ROI, ERS,
GMV and others) of the campaign than just the
reach data.

to precisely address customers’ needs and
reach them with a personalized offer, but
also to measure the effects of our activities.
This enabled optimization, which is crucial to
achieving the KPI's. Performance marketing
activities are one of the best ways to support
sales, provide the buyer with a dedicated
offer and optimize the marketing budget.
In this difficult time for many businesses, the
optimization of marketing activities and
allocating the budget only in profitable areas
are priority. The specificity of performance
marketing makes it possible to precisely
reach the target group, which may
significantly affect the effectiveness of prosales activities. Therefore, performance
marketing seems to be the optimal pillar of a
promotion strategy.

JURY COMMENTS

TOMASZ
OSMAN

ŁUKASZ
SZYMULA

VICE PRESIDENT,
SAVICKI

COUNTRY MANAGER
CEE & POLAND
TRADEDOUBLER

If I had to choose the only form of
Performance Marketing is a complex ecosystem in

promotion, it would be Performance

which the advertiser pays for agreed KPIs of

marketing. Focused on the effect, fully

affiliate marketing, influencer marketing, email

measurable and giving precise possibilities of

marketing, brand marketing, search marketing

narrow targeting of target groups, combined

and many more. The key of the method is
accounting for specific effects. It is a win-win
model for this ecosystem's participants, with a
high ROI, generated basically on the impact.
The role of performance marketing during the
pandemic has become even more important and
decisive to some industries. It is a series of
solutions that are real and practical support for

with a good strategy, offers a chance for
success to almost every project on the
Internet.
During the pandemic, performance
marketing became even more critical. Many
businesses moving to the Internet can start
immediate promotional activities that will

online businesses. Performance marketing is

give a direct, measurable impact on sales,

primarily optimization and specific effects, which

which may even affect the further "be or not

advertisers are looking for in such difficult times

to be" in such difficult times.

as pandemics. The fact that the order value that
Tradedoubler Polska generated for its clients in
2020 (PLN 2.5 billion, an increase of 66% YoY)
shows the great importance of performance
marketing in online businesses.

JURY COMMENTS
PAULINA
WOJCZYŃSKA

TIM
LOMBORG

MANAGING DIRECTOR
EASTERN EUROPE,
AWIN

PROJECT DIRECTOR
CHAMBER OF DIGITAL
ECONOMY

2020 was an unique year. COVID-19
pandemy affected the economy and our lives

Partnerships that help brands connect to
consumers in a meaningful way and that deliver
a clear and measurable outcome.
In the past two years non-performance channels
have come under increased scrutiny, not only
because digital marketers have become more
knowledgeable about evaluating how to best
spend their budgets in these challenging times,
but also because the end consumers are
pivoting towards interaction with brands that
are light on data, non-invasive and that create
value. Performance Marketing with Affiliate
partners offers advertisers all of the above,
enabling partnerships with price comparison
sites, with content creators, loyalty partners and
many more...

in a crisis to such an extent as we have never
experienced before. The marketing world has
changed a lot - not only in a good way. 2020
said to everyone "Test!". In my opinion not all
marketing areas have passed this exam.
Luckily performance marketing isn't one of
them
Performance marketing focuses on efficiency
and data. This two factors are a key and
have become even more important in 2020.
I'm very happy that Performance Marketing
Diamonds CEE 2021 will be a special
celebration of performance marketing
effectiveness and its role in hole businness
during a crisis. Importantly, all campaigns
from the CEE region can be a part of this
contest! It's not only about Polish market and
companies.

JURY COMMENTS

WOJCIECH
WŁODARCZYK

HEAD OF PROGRAMMATIC & DISPLAY,
EOBUWIE.PL

In many forms, performance marketing allows brands to achieve their goals costeffectively. Thanks to cooperation with experienced specialists and with the support
of modern technological solutions, such as intelligent algorithms or machine learning,
marketers can effectively identify and use the opportunities that arise. This applies
both to the actions at the bottom and at the higher levels of the funnel.
In the era of pandemic, many marketers have to face cuts in advertising budgets and
the declining effectiveness of their activities because consumers, fearing the further
deepening of the crisis, limit their expenses. It is imperative to take an in-depth look
at our clients' customer journey and revise their approach to their acquisition in such
a difficult situation. Well-designed and conducted performance campaigns allow you
to achieve short and long-term goals of a given organization while keeping costs
under control.
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Performance Marketing has changed the attitude to sales and reaching customers,
especially in time of pandemic. In the Chamber of Digital Economy, we believe that
such a large pillar of every business cannot be unrewarded. To appreciate the
performance of performance marketing, we initiated the Performance Marketing
Diamonds CEE contest.
We cordially invite you to participate!
Anastasiya Buryanova
PMD CEE 2021 Coordinator

ANASTASIYA BURYANOVA

LIUDMYLA MUSIICHUK

PERFORMANCE
MARKETING DIAMONDS
CEE 2021 COORDINATOR

PR ASSISTANT

WSPOLPRACA@EIZBA.PL
MOB.: +48 510 075 730

LIUDMYLA.MUSIICHUK@EIZBA.PL
MOB.: +48 690 344 218
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